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In this report we will present the actions and work carried out by the company Alcandora for the communication and 
advertising strategy of the ERFP, taking into account the main highlights and results of the accounts in social media 
networks and creativities that worked best over the last year. To do so, we make use of tools such as Metricool or 

Semrush, which help us determine and reflect these results in data. *The tools work in different ways and also 
register differently, so some results may have small variations. 
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We design, plan and create content for social network Facebook. All 

posts are scheduled a month in advance and then published. This 

allows us to share content not just related to our target but containing 

current ERFP activity. 

  12K Followers

June 2022 -june 2023

Semrush has uploaded a total of 64 posts in 2023, more than half of 

which include image formats and, in total, 3 videos and 30  links.

Activity is 43% higher compared to the previous year (2022).

Data from: Semrush.com jan 2023 to jun 2023

+0,12 % -0,22% 157 posts 69,8K hits

DATA from Metricool



Best overall publication 6,87K hits

Shared 19 times

118,67 engagement

The post “Portuguese Serrana goat breed” has achieved 

the best overall reach, being also the one which has 

gathered the most comments. This implies our Facebook 

community is most interested in breed information and 

particularly Portugal related content. 



During this year, Semrush recorded a total of 348 interactions with our publications (can represent a small margin of error with the metricool tool 

results) , with the most positive reactions being "like" or "love" and we received no negative ones. Our posts have been shared on 39 occasions 

throughout 2023 and our publications have already received 14 comments. These are some of the Facebook posts during 2023:

Data from: Semrush.com 2023
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Planning on Instagram is more complex than on other social networks 

because designs are made in such a way that the images fit together 

like a puzzle. That way, the first impression of the feed of this social 

network is much more impressive.

266
followers

June 2022 -june 2023

The Semrush tool allows us to view data from last year, in which a total 

amount of 69 posts were published, the majority of them were static 

photos/images. 

Data from: Semrush.com jun 2022 to jun 2023

632
likes

69 
posts

4,1K hits

DATA from Metricool

+11,78 %



Best overall publication
59 hits

22 likes

389,83 engagement

The post on the Spanish Canary Camel has achieved the best results 

so far. Again, as in for Facebook, information and images regarding 

breeds turns out to be the most interesting for our audiences. 

We lack on community participation. We encourage all ERFP 

members to actively share and participate in ERFP social media 

channels to strengthen our audiences quality wise.



The total record of interactions during this 2023 reach 384. It is a network that reflects fewer variety of reactions because every interaction 

translates into this two = likes or comments.

These are some of the Facebook posts:

Data from: Semrush.com jan 2023 to june 2023
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We have improved all metrics with ERFP’s Twitter Account, with a medium 

overall engagement of 52,13, which is 82,97% higher than the medium 

overall engagement for the previous year period (28,49).

266
followers

June 2022 -june 2023

In this case, data from Semrush was not true to reality, so we have took 

all DATA from Metricool. The total amount of 121 posts were published.

Data from: Metricool.com from jun 2022 to jun 2023

516
likes

121 
posts

1,07K hits

DATA from Metricool

+16,18 %



Best overall publication      813  hits

 11 likes

52,89 engagement

This Tweet stands out for its overall reach, with the peculiarity of it 

being a scientific paper publication. We’ve seen how Facebook and 

Instagram throw good results for breed information, whereas in Twitter 

our community main interest relays on scientific information. 



The total record of interactions during the period june 2022 to june 2023 is about 1K and the engagement rate reach more than 52%

These are some of the Facebook posts during 2023:

Data from: Metricool.com from jun 2022 to jun 2023
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December 2022 
ERFP’s 
Newsletter

Content
We elaborate, write and work on the content of a 

newsletter with our team of PR, copywriters and 

content creators

Design
Alcandora's design team is in charge of transferring 

all this content so that, as a whole, it acquires a 

corporate image, with a good reading experience 

for the user, interactive and combining image and 

vector icon formats.
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In line with the results achieved last year, we have achieved an increase in the engagement rate despite the fact that we have 
continued to maintain the static image format in the posts. We have observed that the posts that talk about different animals 
and their characteristics have a good result and, in addition, we have noticed that the number of comments on networks such as 
Facebook is increasing.

The network with the best engagement is Instagram, also due to the fact that it is the most visual and where graphic content has 
best presence, which usually creates more impact than the copy format, as for instance in Twitter network. 

The design and layout of the newsletter was a success. This type of actions allow us to impact users who are really interested 
in the ERFP, personalize the information, collected and generate a higher engagement rate.
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From alcandora we are in favor of maintaining a minimum investment 

throughout the year in advertising on social media to promote with a 

little more investment the months that interest us. 

Moreover, from all campaigns we will obtain a data report on the results 

gained and the target users that showed more interest. 

There is also the possibility of boosting publications and tweets when 

we want them to have special relevance or impact. 

Social Media Campaigns

Social media campaigns allow us to improve our weak points in each of 

the networks, such as maintaining or generating more followers, 

increasing interactions, getting more users with interest to see our 

publications... 

In the case of Facebook and Instagram, campaigns are managed with a 

common tool: Meta, which allows us to segment by audiences and 

launch creativities in different formats with the budgets that best fit to 

the business. 

*Meta campaign example for Plenitude España



¡Thank you!


